
Dear St. Paul Family,
The St. Paul School has a marketing team that has been diligently working marketing our wonderful school. Our group formed in late February 2007 and has produced quite a lot of new and great tools to get our school out there in the community. Marketing is fun and can be done in many ways. Small steps go a long way and we need your help! 
Here is how you can help:
1. Please visit http://www.greatschools.net/cgi-bin/il/private/4995 and rate St. Paul. We need everyone connected with St. Paul visit and rate St. Paul. The more traffic this site receives, the higher up St. Paul will be when area residents do a search for potential schools. We want to be one of the first that pops up. Please share this site with everyone. 

2. We ask that you use the attached logos as often as possible. The more visibility of a unified look and brand only helps St. Paul benefit. Think of it like the M for McDonalds, everyone knows when they see the M it is McDonalds. By using the new logo, over time, the community will come to know who we are. We need your help by using the logo where ever you can. (News and Notes, lunch menu, permission slips, all correspondence, folders, gym uniforms, spirit wear…)  

3. It is important to maintain and keep up to date information on the website. We are all busy and this may seem like one of the last priorities on our never ending lists but current and potential parents do make judgments about us by our website content. If it is out of date, they notice. Mrs. Townsend says that our website is a main reason we are getting new student inquiries. 

4. Each and every one of us is a FACE of St. Paul. We are all front line representatives of our school. There is no better way of conveying what St. Paul is all about than how we are perceived by the community. Thanks to Pastor Roberts idea, the marketing team is embarking on developing a small “everything you ever wanted to know about St. Paul Lutheran Church and School” booklet. We envision the booklet to be used to provide current and potential families a comprehensive source of everything St. Paul Lutheran provides from church services, outreach, school information and everything in between. (Scouts, athletics, hot lunch program, resources, bible studies, missions…) You can also use it for talking points when discussing our church and school with the community and potential students. 

5. PLEASE take a poster or two (from the school office) and post it in the neighborhood community boards like grocery stores, libraries, train stations…If everyone takes 1 St. Paul poster, we will be advertising in at least locations! 

6. Updated car window clings and or magnets are coming soon! This is great moving advertising for us. This is a wonderful marketing channel and won’t hurt the paint on you car. More to come on those in upcoming News & Notes. 

7. Updated St. Paul Lutheran yard signs are coming soon! Thanks to Rick Marrero! More information on the yard signs will come shortly and please look in News & Notes. We will be asking for a small donation to offset the cost of the signs.
8. If you have a child that graduated from St. Paul, please go to http://www.stpaulcanfield.org/alumni%20questionnaire.pdf or use the attached Alumni form and have them complete the Alumni questionnaire and return it to the school office. Profiling former students and their successes is a terrific testimony to what St. Paul does.  Our goal is to profile and provide former student testimonials on our website. 
9. If you have ideas, please pass them along to me or one of our fine team volunteers listed below. No idea is silly and some of the best ones come from you. 

10. St. Paul Lutheran Marketing and Fundraising team needs you! Please let us know if you would like to join our team. Our next meeting is Tuesday, October 20 from 6:00 to 7:00 p.m. at the school. We would love to have you. 
Finally, keep checking our updated website at www.stpaulwildcats.org  I want to extend a special thank you to the extremely dedicated Ray Bennett who has done an outstanding job on updating and maintaining our website. He has spent countless over the years updating our website by making it visually to stand out plus making the content so much easier to navigate.  Kudos to Ray!  Mrs. Townsend says that our website is a main reason we are getting new student inquiries.  

Marketing & Fundraising Team Members 
Name                                     
E-Mail

Carla Stone                      

stone@ilrb.state.il.us
Tami Behland                       
behlandt@yahoo.com 

Craig Bechtel                        
craigsbechtel@yahoo.com
Rick Marrero                          
r.marrero@tukaiz.com
Jamie Bassie                        
byteme1024@yahoo.com
Deb Townsend                      
dtown196@aol.com
You are welcome to join us! 
 
